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Student Activities
Department of Student Life

Mission
Student Activities supports the mission of the University by promoting student engagement and student development of our diverse population through programs and activities designed for student success. Student Activities complements the academic mission of Cleveland State while enhancing students’ collegiate experience beyond the Classroom.  Student Activities provides a link with faculty to enhance classroom learning; plans and implements traditional events to celebrate the university community; and serves as a resource to student organizations and departments in event planning and management.   Student Activities offers student engagement through: Weeks of Welcome, Lectures, The City is Our Campus Ticket program, Chill Fest, the annual Chili Challenge, and Awards and Recognition Ceremony and much more. 
Staffing
During the 2008-2009 academic year the Student Activities area was staffed by one full-time professional staff person. Each year, depending upon funding, the staff may include one or two graduate assistants, one assigned to campus events and one assigned to the City is Our Campus Ticket program.   Currently we have one tuition wavier assistant assigned to Student Activities, and two student assistant assigned to the Green Team.
Goal One: Students will participate in Department of Student Life sponsored student activity events.

Outcome #1: Number attending cultural/educational events.

During this academic year we brought a new program to CSU the triple A and Cleveland State’s first Alcohol-Free Mix.  This is an educational program for Student Organizations to participate, while members learn about safe driving habits. This program brings students together to with their peers create fun and creative dinks as an alternative to dinking on Spring break. It allows them to learn the effects of drunk driving to a community.  We continued to offer our Dinner & Dialogue lecture series which focuses on educational issues or current topics that are important to our students.  Through conversation students learn about Financial Management, the democratic process, Healthy lifestyles, local history and much more.   In order to improve the quality of cultural experiences available to students, we continue to offer “The City is Our Campus program” with a significant number of students attending the free museums: the Botanical Gardens, the Museum of Natural History, the Museum of Contemporary Art, and the Western Reserve Historical Society. Students also take part in events, concerts, and shows taking place at PlayHouse Square, and the Wolstien Center, The brown Stadium and much more.  Thus far the number of students who have attended these venues have increased over the past academic year.
Outcome #2: Number attending social/Student Activities events.  
We have increased the number of social programs that we offer to our students for the 08-09 academic year.  This increase has also helped with the number or students we serve and who attend our programs.  We expanded on our Welcome Week to make it two and a half weeks and change the name to Weeks or Welcome.  Studies show that the more students have to do the more connected they are with the University, therefore expanding WOW is the best way to keep our students engaged.  This year we worked with a card swipes to help us better determine who is coming to our events as well as help us with our target audience.
Goal Two:  Students will report a high level of satisfaction with Department of Student Life sponsored student activity events. 

Outcome #1:  The mean satisfaction response of student survey respondents will be at least excellent (B grade or higher)   Students continue to report their satisfaction with the programs and events that are sponsored by student life.

*See Attached Excel Spreadsheet.
Goal Three: Students will have a valuable social and/or educational experience by attending Department of Student Life sponsored events. 

Outcome #1:  The mean response for educational/cultural and social events will be at least excellent (B grade or higher).  This year our Dinner and Dialogue series has increased the number of student who participate in our educational programs.*See Attached Excel Spreadsheet.
Action Steps for 2009-10
Students will participate in Department of Student Life sponsored student activity events.

· Plan 3-4 large scale events for the campus community for the year (to include: Weeks of Welcome, Homecoming. Chill Fest and Festival of Lights ( diversity program)

· Build on the current Dinner & Dialogue program to include off-campus speakers, academic –themed topics, and venues for students to visit.
· Expand on the educational programs to include at least one academic challenge
· Improve our assessment numbers at each event.
Students will report a high level of satisfaction with Department of Student Life sponsored student activity events.
· Request student input regarding programming preferences and topics.

· Have a student co-chair on the Weeks of Welcome committee, in order to reach the student body for input.

· Co-sponsor programs and events with recognized clubs and organizations on campus. Support the current programs that they present to the campus community.

Sharing of Results with Students
The assessment results are compiled by a graduate assistant working with Student Activities in the Department of Student Life. The Coordinator of Student Activities uses these results in conjunction with the student staff to plan events for the upcoming semester/year. Large scale events, such as Weeks of Welcome are planned by a university committee which includes student representation. Additionally, student organizations are encouraged to participate in DSL sponsored events (i.e. Alcohol-free Mix-off, Chili Challenge, etc). 

Assessment Survey Statistics 2008-2009
Events (S=Social, E=Educational, *=City is Our Campus Program)

Event







Date(s)


Attendance

(a) S/E- Weeks of Welcome 08




August 23- Sept10

5,000+
Entertainers, Supplies AV, Equipment, Food,

Parking, Giveaways, Marketing
(b) E- Dinner and Dialogue * Lecture series 



Last Wednesday of each month

95

From September 08-April09

(c) S- Vike Fest( king and Queen 08)And Viking Madness concert
October


230/2,500

* A new Homecoming event to help build school Spirit
(d) S- Friday Night Flicks ( dark night)




November


80
(e) S/E- Chill Fest 2009





January 2009


1,500+

Spring Semester Welcome back 
(f) S- 17th Annual Chili Challenge




March 

 
22 groups participated
Marketing, Decorations, Awards, Supplies (crackers, bowls etc)


150 student’s donated to

Harvest for Hunger
(g) E-  First Alcohol- Free Mix-off  with AAA



March 

11 Student Groups Participated 
The winning group won $500 from AAA




200 people in attendance
(h) S- Atlantic records recording  artist DAY 26 


April

250

Group came to campus to sign autographs for their new album
(i) S/E- Black Aspirations







500est( No Data given)

(j) Transferred funds to Black Studies in support of the program

(k) S/E- 36th  Annual Awards & Recognition Ceremony

May 

250Entertainment, Marketing Reception food, Decorations, programs, and Facilities Rental

* City is our Campus Ticket program 
1. Cleveland Botanical Garden



August-May



98
2. The Cleveland PlayHouse



August-May



205
3. Cleveland Museum of Natural History

August-May



485

4. Western Reserve Society



August-May



35
5. Museum of  Contemporary Art


August-May



40

6. Cleveland Browns vs. Chicago Bears


August




78
7. Tickets to the Cleveland Indians Game

September



100
8. Cavs vs. Denver Game



November



100
9. Cleveland Browns vs. Ravens


November



50
10. Tickets to the Wolstien Center American Idol
August




50
11. Cavs vs. Sacramento Game



January




100
12. Free movie passes to see pre-screenings 

August-May



226
13. Additional tickets purchase by students to PlayHouse Square



221 ( fall #)

 (Museums include: Museum of Contemporary Art, Museum of Natural History, Western Reserve Historical Society, and the Botanical Gardens)
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